SaMS Logo Use Guidelines
The Education and Outreach Workgroup of SaMS recommended a logo to provide a more unified identity and eliminate the need to affix approximately 40 stakeholders’ logos on various materials. The logo is intended to brand and provide a strong identity for SaMS, which is a collaborative effort comprised of a large and diverse Stakeholder Advisory Committee (SAC). 
The full logo consists of an abstract design, SaMS in both abbreviated (“SaMS”) and full (“Salt Management Strategy”) forms and the tagline “Winter Salt Smart” in blue, black and gray. To facilitate its use in a variety of formats, deconstructed versions of the full logo are provided, along with several color options. A one-page logo user guide will be provided for easy reference on proper use. 
Below are pointers to promote brand consistency and awareness, which may be amended as the SaMS initiative progresses and further insights are gained. 
Logo Use*
1. Oversight of logo use must be reviewed by the SaMS Communications Committee or individual member organizations of SaMS, as approved by voting members.  	Comment by Sivers, Sarah (DEQ): Governance piece important to sort out.
a. The process for approval, which will include a review timeframe, will be developed by the Committee. The process will include a written request (email is sufficient) to the Committee that provides, at minimum, the following information:
i. format and intent of the document/material/message for which the use of the logo is requested, 
ii. distribution channels,
iii. intended audience, 
iv. discussion on how the five principles for developing education and outreach materials are addressed, and 	Comment by Sivers, Sarah (DEQ): Recommend this be linked in SaMS doc.
v. a draft or sample.  
b. The approval process is not necessary for previously approved content or content that is sourced from the SaMS media toolbox. However, if any of the material is altered or updated, the approval process is applicable.
2. The logo may not be used on documents, materials, messages or in any other content or statement that supports legislative actions, legislative opinions or legislative initiatives. 
3. [bookmark: _GoBack]Encourage users of the logo to share copies of the final documents/materials to help grow and enhance the SaMS media toolbox. Flexibility is given for materials developed at significant cost to the requestor or for materials highly specific to their organization and, therefore, not suitable for wider distribution and use.
Logo Size and Resolution
1. No alternations of any kind, such as changes to color, size, font or format of a portion or all of the logo is permitted. However, this does not prevent the resizing of the logo (when done to the entire image as a whole) to fit the desired material. 
2. Please refer to the one-page logo user guide (entitled Virginia SaMS Logo Standards) for detailed information on proper logo use. 
Logo Placement
1. It should be free-standing, not boxed or have any type or design superimposed on it.
2. It is to be used by itself, without the use of any other logos.
3. It may only be used on documents that follow SaMS principles for messages as well as outreach and education materials. 
4. It can be used with or without the slogan “Winter Salt Smart,” as per the logo user guide.
Logo Availability
Each member organization of the SaMS Stakeholder Advisory Committee (SAC) will be given a digital copy of the SaMS logo. In receiving the logo, they agree to follow the policies outlined in this section.
Questions on the logo or its use may be directed to: XXXX

* These policies are subject to change depending on the future leadership of SaMS.

